Engagement and Control: Comparing Participation Structures in The Guardian and Washington Post\u27s Coverage of People Killed by Police by Michalski, Dan
University of Nevada, Las Vegas
Digital Scholarship@UNLV
Graduate Research Symposium (GCUA) Graduate Research Symposium 2016
Apr 18th, 1:00 AM - 3:00 AM
Engagement and Control: Comparing
Participation Structures in The Guardian and
Washington Post's Coverage of People Killed by
Police
Dan Michalski
University of Nevada, Las Vegas, dan.michalski@unlv.edu
This Event is brought to you for free and open access by the Graduate Research (GCUA) at Digital Scholarship@UNLV. It has been accepted for
inclusion in Graduate Research Symposium (GCUA) by an authorized administrator of Digital Scholarship@UNLV. For more information, please
contact digitalscholarship@unlv.edu.
Repository Citation
Michalski, Dan, "Engagement and Control: Comparing Participation Structures in The Guardian and Washington Post's Coverage of
People Killed by Police" (2016). Graduate Research Symposium (GCUA). 9.
http://digitalscholarship.unlv.edu/grad_symposium/2016/April18/9
Hank Greenspun School of Journalism and Media Studies
Engagement and Control
Transparency, Crowdsourcing, and Gatekeeping by the Guardian and 
Washington Post with Data Journalism about People Killed by Police
By Dan Michalski, Spring 2016
Committee:
Julian Kilker, Ph.D. (Chair)
Stephen Bates, J.D. 
Gregory Borchard, Ph.D.


















































































































Keywords:  data journalism, investigative journalism, content analysis, 
police shootings, crowdsourcing, transparency, gatekeeping
Social	Engagement	/	Abandonment
On	Facebook,	the	Guardian has	a	separate	page	for	The	
Counted,	while	the	Post has	Police	Shootings	as	part	of	
the	Investigations	unit.	Both	The	Counted (left)	and	the	
Post’s	Investigations (right)	FB	pages	are	open	to	visitor	
posts.	The	Counted engages	in	2-way	interactions	with	
readers	who	send	local	news	and	video.	
The	Post does	not	engage,	still	has	front-page	posts	
dated	in	2009,	and	has	otherwise	become	like	a	public	
bulletin-board	for	off-topic	sales	pitches,	conspiracy	
theories,	and	emergency	notifications.
Datafy.	Taking	digital	
information	and	putting	it	
in	a	data	form	is	critical.
Chronofy. Presenting	a	
time	frame	is	key	to	
conceptualizing	these	
data’s	storylines.	
Personify.	When	data	
become	a	real	person,	
connections	on	an	
individual	level,	perceived	
and	real,	intensify.
Narrafy. In	combination,	
the	data	have	several	
stories	to	tell.	
Personalized	experience,	
personal	relevance
Both	offer	intuitive	dashboards	for	
use	of	filtering,	hovering,	
comparative	selection,	and	data-on-
demand	to	create	an	individualized	
data	experience	contributing	to	
personal	relevance.
Ease	of	participation
Unassuming	but	intuitive	
buttons	welcome	user	
contributions	at	all	levels,	
with	indicators	time	is	
well-spent.
Professional	orientation.	Guardian
embraces	crowdsourcing	and	
networked	research.	Post relies	on	
“old	fashioned”	approach	rooted	in	
computer-assisted	reporting	and	
investigative	journalism	(Lewis,	
2012).
Openness.	Guardian’s brand	relies	
on	transparency	(sharing	data,	
making	“raw”	data	available,	
revealing	methodologies)	to	convey	
credibility.	The	Post does	not	shun	
transparency	but	maintains	opaque	
practices,	such	as	downplaying	data	
processes,	and	ignoring	readers.	
